
A SPECIALIST car dealership
passed a milestone yesterday when
it sold its 200th Nissan Figaro.

It means AutosupplyUK, in Ditchling
Road, Brighton, has sold one per cent of
all the Figaros ever made.

It began importing the distinctive roll-
tops from Japan in April 2002 and there
are only 20,000 in circulation.

Owner Ross Davidson said: “We have
been constantly surprised by the success
of the Figaro.

“The demand just keeps growing.
Now it’s ‘Operation Two Per Cent.’”

In sharp contrast to the beleaguered

motor trade, AutosupplyUK is enjoying
a purple patch. Ten orders have been
taken for the Figaro since Christmas,
making it the company’s busiest Janu-
ary. The car sells for £6,000 to £8,000.

Ross said: “The motor industry is
going through a barren patch at the
moment so it proves what you can do
with a specialist product and the acces-
sibility of the internet. 

“One of the things we have in our
favour is the limited stock, which means

they are holding their value very well.
In fact prices have gone up since we
started selling them.”

The Figaros, which were made in 1991,
are imported direct from Japan where
they were made and come in four stan-
dard colours – grey, light blue, pastel
green and beige. 

However, because of customer
demand Ross has resprayed ten 
in pink.

AutosupplyUK began life as an
importer of various Japanese cars
include the Mazda MX-5 and MR2.

It started focusing solely on the Figaro

in April 2002 and has sold on average five
a month.

Ross said: “As with all of these things
there is an element of luck but we had a
hunch people would like the Figaro and
we have been proved right. We keep
thinking, ‘this can’t go on for ever’ but it
does.”

He added: “Having worked in Japan
during the time the Figaro was released
I saw that given the limited number pro-
duced and their elegant and distinctive
design, it was destined to be a classic”.

james.lancaster
@theargus.co.uk

Firms bank
out of habit
ALMOST half of smaller 
companies admit to using their
bank out of habit rather than
because it offers the best deals,
new research has claimed.

A third of firms rely on
banks because they are 
ignorant of other funding
options, according to a survey
by Haywards Heath-based 
Venture Finance.

And only a quarter of small-
to-medium-sized enterprises
(SMEs) approached their 
bank for funding because it
was well trusted or had a good
reputation, it was claimed.

Alwyn Ellis, Venture
Finance’s regional director,
said: “SMEs cannot afford to 
be idle with their finances.
Companies often turn to banks
as a one-stop shop to provide 
all their business finance. 

“However, banks operate a
one-size-fits-all policy which
may not suit every organisa-
tion. With a specialist financer,
SMEs can benefit from flexible
finance that is tailored to their
specific needs.

“More importantly, with
invoice finance, business 
owners do not need to provide a
personal guarantee, unlike the
majority of banks.

“This makes business much
safer for anyone wishing to run
their own company.

“SMEs should investigate
the options available to 
them and seize the opportuni-
ties that improved funding
could provide.” 

The cost
of crime
A LOBBY group has called for
crimes against business to be
recorded separately.

The Federation of Small
Businesses (FSB) pitched the
idea ahead of a Home Office
review of crime statistics
designed to end confusion over
the way figures are compiled.

Separating business crime
from individual and household
crime would ensure enough
resources were directed at the
problem, the organisation
claimed. Roughly 58 per cent 
of businesses were victims of
crime last year. 

The FSB’s home affairs
spokesman David Croucher
said: “We agree with the Home
Secretary that crime statistics
are currently confusing. We
welcome the review and look
forward to contributing to it. 

“Many of our members feel
that crime against business is
not taken seriously. This is
because such crime is not a 
key performance indicator for
the police.

“As a result there is no 
pressing need for the police 
to direct resources towards
dealing with this vital issue.”

Job agency
bought out
BBC Radio job doctor Andrew
Kaltz has led a management
buyout of Brighton-based 
job agency First Recruitment
Services. 

A new company, to be called
First Recruitment Services
Holding, has been set up to
facilitate the changes. Kaltz
will be the managing director
of the new organisation, which
will be worth about £6 million. 

He will be joined by Simon
Galvin and Tricia Morris in 
the management team. 

First Recruitment Services,
in Bond Street, has almost 
doubled its turnover in the 
last three years and now has
nine branches across the 
South-East.
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GOVERNMENT support for
business has been attacked
as “confusing and
inconsistent” by the
country’s leading industry
group.

The CBI said new and
growing firms faced a
“baffling array” of
conflicting quangos, grants
and agencies, which spent
more than £8 billion of
public money every year.

There were at least 2,650
business support schemes in
England alone, the CBI
complained.

Firms had turned away
from publicly-funded
schemes because they did
not know what help was
available, it was claimed.

A CBI study found that the
Government’s flagship
agency Business Link was
used by only one in seven
firms.

Ministers were urged to
streamline services and
support schemes to reduce
the confusion.

Ian McCafferty, the CBI’s
chief economics adviser,

said: “With UK levels of
entrepreneurial activity
stalling, and levels rising
elsewhere in the world, it is
more crucial than ever that
Government services help to
deliver productivity gains
for business.

“Quality business support is
proven to boost survival
and growth prospects, 
so is essential to enabling 
an ‘enterprise revolution’.

“However, there are too
many overlapping,
confusing and inconsistent
schemes.

“Despite work to address
the problem, it is clear that
much more progress needs
to be made by Government
and the regional bodies who
can work more closely with
business.

“With £8 billion spent a
year on services to small
businesses, they should be
exemplary but this is not
the case.

“Action is needed, not to
reduce the budget, but to
make sure it is effectively
used.”
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‘Baffling array’ of support slammed

Pink cars put dealer
in a purple patch

SUCCESS GOES ON: Ross Davidson, owner of AutosupplyUK, with the distinctive roll-tops. His business is enjoying a sharp contrast to the rest of the motor trade
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